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ABSTRACT
Unemployment is considered as one of the most important social and economic challenges of the present world, a
nd as its consequence so many complexities appear in the society. Since our country is now struggling with this m
atter, it is urgent to achieve a solution to end the current situation. We will not reach to such solution unless in the
shadow of creativity, innovation, and concentration on entrepreneurship. Due to the importance of the issue, the c
urrent study has investigated the factors affecting university students' entrepreneurial intentions. The population c
onsisted of all students of the Islamic Azad University of Rasht. Krejcie and Morgan's table of sample size determi
nation was utilized, to determine the sample size from the premised population. Bearing in mind the population siz
e, which was higher than 10000 persons, sample size was measured 370 persons; and using the available non-prob
ability sampling technique, 500 questionnaires were distributed among students and 428 acceptable questionnaires
were extracted and analyzed. 12 research hypotheses of Kolmogorov-Smirnov goodness-of-fit tests and structural
equations modeling were utilized for data analyzing and testing. In terms of the method and nature, this is a descri
ptive-survey research and in terms of objective, is a practical study. The findings revealed that personal views, me
ntal health norms, perceived behavior control, inner locus of control, risk-seeking, self-confidence, need of succes
s, tolerance of ambiguity, and becoming innovative are of factors affecting university students' entrepreneurial inte
ntions. The research also revealed that mental health norms and personal views have positive effects on perceived
control of behavior, and mental health norms have positive effects on personal views.
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INTRODUCTION
Employment challenges or job issues are consid
ered as one of the most important complexities o
f the current environment of our country; and ac
cording to the population growth in the last two
decades, it can be viewed as the most important
social challenge of the future decades (Barani et
al. 2009, p 74). On the other hand it is crystal cle
ar that due to the decrease of control taking polic
ies, settlement of affairs to non-governmental pa
rt, and limitations of facilities, it is impossible fo
r the government to provide job opportunities fo
r all university students and graduates (Howell
&Avolio, 2002). Our countries' universities have
recently inclined towards teaching entrepreneur
ship, aimed high at teaching entrepreneurship to
enhance students' knowledge and skill, and have
expandedthe process of teaching entrepreneursh

ip; however the recruitment of the educated strat
um in job environment has problems owing to th
e lack of skills and abilities which haven't been c
ompletely acquired in the university (Arasti et al
. 2011). Students and graduates have found out t
hat when they enter protean, dynamic, and comp
lex job environments, factors such as globalizati
on, competition, and quick development of tech
nology, make great changes in job opportunities;
the employers' change their mindsand prefer em
ployees with entrepreneurship inclinations and b
ehaviors. Therefore provoking entrepreneurship
intentions would be one of the best methods of e
mploying such graduated people, in order to dev
elop businesses with the help of their instruction
al skills (Ardagna&Lusardi, 2008). Entrepreneur
s are in fact the motor power of society's econo
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mic growth, and have significant role in making
changes and economic progresses in countries(s
ohrabi et al, 2015). The traditional economics sy
stem have put so much focus on price and overlo
oked the importance of invention and innovation
; but nowadays entrepreneurs help society with t
heir invention, innovation, and creation of what i
s newer and better (Koi et al. 2012).
Theoretical Framework
Entrepreneurship means developing business, tra
nsferring resources, turning the opportunities to
achievements, and delivering new products, and
leads to self-employment, other income, or creat
ion of added value. Entrepreneur is a person wh
o benefits the available resources, uses creativity
, discovers opportunities, and welcomes the risk
s to develop a business (Salazar, 1997).Having i
dentified the proper variables, a network of relat
ionships must be developed in order for proposi
ng the relevant hypotheses and then testing them
. The conceptual model of the research, for exa
mining the relationships between variables, will
be used as follows. Based on this model, 9 factor
s of personal views, mental health norms, percei
ved control of behavior, inner locus of control, ri
sk taking, self-confidence, need for success, tole
rance of ambiguity, and becoming innovative, as
the independent variables affect the dependent v
ariable i.e. entrepreneurial intention. Some resea
rchers believe that entrepreneurs are capable of c
oming to terms with ambiguous, imperfect, unce
rtain, unorganized, and unclear information and
situations effectively (Heidari, 2009). Innovatio
n is an important prerequisite of entrepreneurshi
p that it can be claimed it is impossible to becom
e an entrepreneur without innovation. In fact inn
ovation is the main element in the process of ent
repreneurship and development of new business
es (Heidari, 2009). Internal locus of control is a f
eature which shows person's tendency in control
ling anything in life; in other words people who
doesn’t relate a feedback to their own performan
ce and relate it to fortune or think that it is in the
control of other people, believe in external locu
s of control; and those who relate events to their
own characteristics and behaviors, believe in int
ernal locus of control (Heidari, 2009). Mental he
alth norms reflect the social stress that a person f
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eels when performing a behavior; in other words
people consider a special group as their referenc
e and regulate their behavior in line with the refe
rence's needs (Fayolle et al. 2006, 707). Mental
health norms are part of society's culture. Societ
y's culture consists of a set of common thoughts,
activities, values, and beliefs (Karimi et al. 201
0, 44). In this approach, entrepreneurship is relat
ed to social-cultural backgrounds, culture is vie
wed as its determining factor, and the proportion
between ideological factors and economical beh
aviors is considered necessary for the developm
ent of entrepreneurs in society. Mental health no
rms are generally defined as beliefs of a person,
persons, or especial groups that distinguishes the
behaviors people ought to perform. Therefore it
is possible to investigate the environment of the
organization through concentrating on mental he
alth norms i.e. the impacts of the impressive peo
ple or the superior authorities on persons under c
onsideration (Litch& Siegel, 2003, 511). Perceiv
ed control of behavior is people's beliefs in the
way of facilitating value creation through innova
tive interactions, risky activities, and dynamic pr
ocesses in the organization environment (Fini et
al. 2012). The most obvious characteristics of en
trepreneurs is the need for success. Mac Cle land
's publications in need for success proves the exi
stence of psychological characteristics in entrepr
eneurs. In his theory, he introduces three charact
eristics about the need for success: 1. personal re
sponsibility in problem solving, goal setting, and
goal attaining through personal attempts. 2. bala
nced risk-seeking which is dependent of perform
ance skill, and 3. awareness of the consequences
of implementing the decision. He concluded tha
t the pressing need for success leads people to ge
t involved in entrepreneurial behaviors (Heidari,
2009). On the other hand risk-seeking is discuss
ed in approximately all definitions of entreprene
urs. Risk-seeking either financial or mental or so
cial, is a part of entrepreneurship. In fact risk-se
eking refers to the lower levels of losses with les
s amount of profits (Heidari, 2009). According t
o these facts, the conceptual model of the resear
ch, derived from the model utilized in the resear
ch performed by Ferreira et al. (2012), would be
as follows:
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Figure 1: the research model (Ferreira et al. 2012)

METHODOLOGY
In terms of the data collection method or the research design, the current study is a descriptive one whic
h describes sample features and generalizes them to population. Descriptive researches have various kin
ds and ours is a survey one. This is also a practical research, in terms of the objective. The population of
the research consists of all students of Azad University of Rasht who are more than 10000 in number.
Krejcie and Morgan's table of measuring sample size from premised population, was utilized to determi
ne the sample size. Therefore sample size is considered 370, based on the population size which is more
than 10000 persons. The sampling method of the research is available non-probability sample techniqu
e. In order for gathering more responses, 500 questionnaires were distributed among the students of the
Islamic Azad University of Rasht, and 428 acceptable questionnaires were extracted and analyzed. In th
is research the data are collected through questionnaires. The questions are designed so that respondents
select the options based on the Likret scale consisting of 5 responses from totally agrees to totally disag
ree.
Analysis of the results
The results of the structural equations modeling test revealed that all research hypotheses have significa
nt route coefficient and thus are accepted.
hypothesis

description

route coef
ficient

t statisti
cs

results

1

Mental health norms have positive effects on personal views.

0.15

2.62

accepted

0.22

3.81

accepted

0.35

4.97

accepted

0.40

5.44

accepted

0.37

5.16

accepted

0.13

2.09

accepted

0.16

3.26

accepted

0.59

7.45

accepted

0.51

6.72

accepted

2
3
4
5
6
7
8
9

Mental health norms have positive effects on entrepreneurial
intention.
Mental health norms have positive effects on perceived contr
ol of behavior.
Personal views have positive effects on perceived control of
behavior.
Personal views have positive effects on entrepreneurial inten
tion.
Perceived control of behavior has positive effects on entrepr
eneurial intention.
Internal locus of control has positive effects on entrepreneuri
al intention.
Risk-seeking has positive effects on entrepreneurial intention
.
Self-confidencehas positive effects on entrepreneurial intenti
on.
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explained
variation (R2)

0.886
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10
11
12

Need for success has positive effects on entrepreneurial inten
tion.
Tolerance of ambiguity has positive effects on entrepreneuri
al intention.
Innovation has positive effects on entrepreneurial intention.

0.31

4.39

accepted

0.19

3.47

accepted

0.48

6.31

accepted

_direct and indirect effects and all variables
Route direction
Mental health norms → personal views

Direct effects
0.15

Indirect effects
_

Total effects
0.15

Mental health norms→entrepreneurial intention

0.22

_

0.22

Mental health norms→Perceived control of behavior
Personal view →Perceived control of behavior
Personal view → entrepreneurial intention

0.35
0.40
0.37

_
_
_

0.35
0.40
0.37

Perceived control of behavior → entrepreneurial intention
Internal locus of control → entrepreneurial intention
Risk-seeking → entrepreneurial intention

0.13
0.16
0.59

_
_
_

0.13
0.16
0.59

Self-confidence → entrepreneurial intention

0.51

_

0.51

Need for success → entrepreneurial intention

0.31

_

0.31

Tolerance of ambiguity→ entrepreneurial intention

0.19

_

0.19

innovation→ entrepreneurial intention

0.48

_

0.48

Mental health norms→ personal view → entrepreneurial intention
Mental health norms → perceived control of behavior → entrepreneurial in
tention

-

0/15*0/37;0/05

0.05

_

0/35*0/13;0/04

0.04

Personal view → perceived control of behavior → entrepreneurial intention

_

0/40*0/13;0/05

0.05

Mental health norms→ Personal view → perceived control of behavior →
entrepreneurial intention

_

0/15*0/40*0/13;0
/007

0.007
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CONCLUSION
Since our country is now struggling with the une
mployment, it is urgent to achieve a solution to e
nd the current situation. We will not reach to suc
h solution unless in the shadow of creativity, inn
ovation, and concentration on entrepreneurship.
Due to the importance of such issue, the current
study has investigated the factors affecting entre
preneurial intentions of Islamic Azad University
of Rasht students. In order to show the relations
hip between variables, 12 hypotheses were prop
osed. The findings of the causal model of the res
earch revealed that personal views, mental healt
h norms, perceived control of behavior, inner loc
us of control, risk-seeking, self-confidence, need
for success, tolerance of ambiguity, and becomi
ng innovative are of factors affecting university
students' entrepreneurial intentions. The researc
h also revealed that mental health norms and per
sonal views have positive effects on perceived c
ontrol of behavior, and mental health norms hav
e positive effects on personal views; these findin
gs are in line with the results of the previous res
earches performed by Koue et al. (2012), Ferreir
a et al. (2012), Altinay et al. (2012), Gourel et al
. (2010), 2010Rahmaniyan Kushki et al. (2012),
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and Barani et al. (2009). The research findings s
howed that the model utilized in the research, ap
propriately predict the factors affecting entrepre
neurial intentions of university students and help
the government and authorities of academic inst
ruction to identify such factors and provide the g
round so that people become more interested in
entrepreneurship and play a significant role in th
e economy of the country independent of the go
vernment. Such goals definitely require the coop
eration of families and people's attempts in enha
ncing the spirits of entrepreneurship. Therefore s
trengthening university students' entrepreneurial
spirits, as the motor power of the country's econ
omy, will be beneficial in solving economic chal
lenges of the society.
Suggestions
According to the literature review, analysis of th
e collected data, the conclusions made in the for
m of structural model, and the results of the hyp
otheses the following suggestions are proposed:
1.leading instructions in a direction that positive
mindset and viewpoints be created in students; a
nd designing instructional systems so that the en
trepreneurship culture become institutionalized i
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n students to encourage them to become entrepre
neurs.
2.identifying the modern approaches of entrepre
neurship instruction and implementing them in u
niversities and presenting the subject of creativit
y and entrepreneurship for students of all fields t
o enhance their knowledge of entrepreneurship a
nd proper understanding of the concept of entrep
reneurship and innovation.
3. inviting successful entrepreneurs to lecture in
universities and hold workshops, and following t
hem as the role model, in order to develop positi
ve mindset and view toward entrepreneurship st
udents.
4. Attaching importance to innovative activities,
and providing financial and non-financialfaciliti
es in order to support students' entrepreneurial pl
ans and for successful management of entrepren
eurial affairs and reaching the goals.
5.persuading students to implement family mem
bers' job experiences, communicating family an
d friends’ entrepreneurial knowledge and experi
ence to students with the aim of enhancing their
interest in entrepreneurship and provoking their
sense of innovation and entrepreneurship.
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